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ABOUT LOOPER INSIGHTS

Founded in London in 2017 by Lucas Bertrand, Looper Insights has risen to the forefront of the Media
and Entertainment industry as the leading end-to-end SaaS analytics solution. Recognized for
excellence, the company has earned prestigious accolades, including Best in Class — Insights at the
BASE Awards 2023, Best of Show — Winner at IBC 2023, and Best Content Management
Innovation in a SaaS Product at The SaaS Awards 2024. Looper Insights is the proud owner of the
world’s only dataset that meticulously tracks every digital asset across major connected TV devices
worldwide, setting a new standard in industry intelligence.

Working alongside industry giants like Amazon, Disney, NBCUniversal, and Warner Bros., Looper
Insights has earned the trust of Hollywood studios, global streaming platforms, and local
broadcasters. The company's innovative blend of hardware and software solutions enables seamless
content analysis across a range of connected devices, from Smart TVs to gaming consoles.

In an industry that demands accuracy, Looper Insights stands as a reliable provider of the most
advanced insights available.
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WHAT IS STREAMER OF THE MONTH?

Formerly known as Merchandiser of the Month, our successful flagship monthly report has been rebranded as
Streamer of the Month - your essential industry briefing on top-performing streamers across CTV platforms. This
refreshed report stays true to its mission: delivering the latest marketing trends, spotlighting standout digital
storefronts, and setting the benchmark for success in the streaming landscape.

Focusing on key global markets, we break down:

- The Top 10 Entertainment streaming apps across key platforms

- The Top 10 Titles promoted across key platforms

- Their performance through Pound Media Placement Value™ (£EMPV™)

At the heart of Streamer of the Month is MPV™ (Media Placement Value™), our proprietary visibility metric that
quantifies not just where content appears, but how prominently it's featured across platforms. It's how we
measure weighted Share of Voice on screen.

£MPV™ takes this a step further. It translates on-screen visibility into an estimated monetary value by factoring in
placement prominence (MPV™ score), audience reach (impressions, device base), and industry-standard CPM
benchmarks. The result is a standardized valuation of your content’s promotional exposure- paid or earned-
enabling accurate comparison of impact across the streaming landscape.

For streamers, studios, platforms, and broadcasters, this means the ability to benchmark performance, optimize
placement strategies, and unlock the true value of visibility across CTV, mobile, gaming consoles, and beyond.

Each edition highlights standout marketing strategies, exceptional promotional execution, and key industry
developments across the U.S. and international markets, offering a concise, executive-level view of who’s winning
in digital content promotions.
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We analyzed the top 13 devices™ in the UK to see who was winning the best promotional real estate.

STREAMER OF THE MONTH STREAMER OF THE MONTH

"TOP 10 TITLES / 'TOP 10 APPS /

POSITION TITLE APP £MPV™ SCORE POSITION APP £MPV™ SCORE

1 The Celebrity Traitors I) iPLAYER £1,536,345 1 Prinweo £38,559,926
______________ 2BluenghtSI>IPLAYER£1506744 2I>IPLAYER£37688087

3 House of Guinness NETF“X £1,382,387 3 (@it £26,146,366
______________ 4wedneSdayNETFLIX£135897G 4it~x£25709766
______________ 5MonsterTheEdGemStoryNETFLIX£1320813 5NETFLIX£22785881
______________ 6Tu|sangL@me+£1067g77 6®®+£18952753

7 Big Brother U X £1,060,244 7 L:l_ £12,769,465
______________ BVICtonaBeCkhamNETFLIX£1054541 8$£10678009
______________ QPIaYDIrtypnweomosmm Q‘tv£10646650

*Apple TV, Fire TV, Google TV, LG TV, NOW TV, PS4, PS5, Roku, Samsung TV, Sky Q, Sky Stream, Virgin TV 360, Xbox One Console
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™ October was all about deception, drama and dominance, and BBC iPlayer played the game to perfection. The

TO P TITL ES Celebrity Traitors had the entire nation hooked, unmasking itself as the month’s ultimate winner with an
impressive £MPV™ surpassing £1.5M. But the plot twist? BBC iPlayer wasn’t done there. In a move worthy of
O F T H E a double-cross, they also secured second place with Blue Lights, pulling in an almost identical EMPV™.

™, One of the standout winners of the month was Netflix, securing an impressive four of the top ten titles and a
combined £MPV™ exceeding £5.1M. Leading the charge for the streamer were House of Guinness,
Wednesday, Monster: The Ed Gein Story, and Victoria Beckham- a powerhouse lineup that highlights Netflix’s

unmatched ability to captivate audiences across drama, true crime and celebrity storytelling alike.

™, In the news: As reported in Broadcast, ITVX Premium has launched as an add-on subscription service in the
UK for Prime Video, costing £5.99 a month. This partnership allows customers to access ITVX's full content
slate directly through the Prime Video app, expanding ITVX's footprint and reinforcing Prime Video's role as a
major hub for British streaming services.

9.04pm

The Celebrity Traitors
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https://www.broadcastnow.co.uk/broadcasters/itvx-premium-launches-on-prime-alan-cumming-to-front-wow-series-dexter-resurrection-to-return/5209771.article
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» Halloween came screaming to life for UK audiences, with Sky, Channel 4, and Tubi taking home top
marks for the scariest content “costumes.” Sky conjured a full-branded swimlane takeover for its 31
Nights of Halloween promotion, featuring chilling titles like Chucky, IT: Welcome to Derry, and 28
F R I G H TS, LA U G H S & Years Later. Channel 4 spooked viewers with Late Night with the Devil on Freely, while Tubi cast its
own spell on Roku, spotlighting Popeye the Slayer Man before shifting gears with a lighter fright in
Boo! A Madea Halloween. Across platforms, the UK’s Halloween programming delivered thrills, chills,
and a few laughs along the way.

™y In the news: As reported in Broadband TV News, Channel 4 and UKTV have announced a
significant multi-year carriage deal to integrate UKTV's U service onto the Channel 4 streaming
platform starting in January 2026, marking the first time Channel 4 has hosted a third-party
streaming brand. This ground-breaking partnership will bring hundreds of hours of UKTV Originals
and BBC favorites to Channel 4's rapidly growing, younger streaming audience, expanding the reach
and appeal of both free, ad-supported services.

31 Nights of Halloween

Enter if you dare! From fear-fuelled films to terrifying Fraal . Roku - Home
L ; . . Ly
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https://www.broadbandtvnews.com/2025/10/09/channel-4-to-carry-uktvs-u-service-in-landmark-streaming-partnership/
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™ ITVX ruled UK CTV screens throughout October, keeping viewers on edge and on their toes. First, Trigger
Point detonated across Samsung TV and Virgin 360, delivering pulse-pounding drama at every turn. Then it

D RA IVI A ] S U S P E N S E was time to swap suspense for smarts, as The 1% Club claimed standout visibility on Google TV and Fire

TV, challenging audiences to prove they’ve got what it takes.

™, In the news: Writer Alf Lawrie argues that the industry's struggle is primarily due to viewers' increasing
preference for short-form, cheap user-generated content over sophisticated long-form television, rather than
commissioner "cowardice." He urges producers to think collaboratively with commissioners to create big,
compelling shows and reboots, stressing that YouTube cannot financially sustain TV as we know it, as

reported in Broadcast.
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Samsung TV (2022) UK Virgin 360 UK Fire TV UK Google TV UK



https://www.broadcastnow.co.uk/comment/commissioners-arent-the-enemy-as-tv-battles-for-its-future/5209405.article
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™ Prime Video kept UEFA fever alive throughout October, ensuring every goal, tackle, and moment reached
fans nationwide. Samsung TV and Virgin 360 played their part, giving the Arsenal vs Atletico Madrid
showdown standout placement and maximum visibility, proving that when it comes to big matches, nothing

P I TC H , P L OT beats being front and center.

. My Beyond the world of sport, October belonged to the shows that had the nation talking. The Celebrity Traitors
5 arrived on BBC iPlayer, sparking water-cooler conversations and commanding attention on Fire TV and Sky
Q. At the same time, Sally Wainwright’s latest series Riot Women premiered, earning prime placement on

Fire TV as audiences tuned in for every stirring moment.

™, In the news: Reported in Broadcast, UEFA has reportedly adjusted its Champions League rights offer to
allow broadcasters to submit bids for global rights across multiple markets simultaneously, moving away
from previous single-territory bids. This change, which also permits bid terms between three and six years,
is specifically designed to attract major streaming services like Netflix, Apple and Prime Video to drive

engagement with new audiences.
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https://www.broadcastnow.co.uk/broadcasting/uefa-makes-champions-league-global-rights-offer-to-attract-streamers/5209760.article
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™, Finally, Channel 4 enjoyed a standout month for placement across major UK platforms. Hunted secured
prime visibility on Fire TV, while a Come Dine With Me special celebrating Hollyoaks’ 30th anniversary found
its spotlight on Roku. Their documentary Taylor, chronicling Taylor Swift’s rise from country prodigy to global
pop icon and her unique connection with fans, also earned prominent placement on Fire TV, highlighting the
story of an underdog who mastered the narrative and captured the world’s attention.

™, In the news: Reported in The Guardian, traditional broadcast television in the UK is experiencing an
unprecedented decline, evidenced by several recent instances where none of the main five channels
attracted an average audience of 1 million viewers in the crucial 9 pm slot. This phenomenon is attributed to
the rise of streaming and catch-up viewing, which has fundamentally divided audiences and eroded the

collective, live viewing experiences that once defined British television.
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https://www.theguardian.com/media/2025/oct/11/uk-tv-producers-mourn-decline-hot-9pm-slot
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READ REPORT

Report: Thanksgiving week has evolved into the ultimate media battleground, where live sports, streaming, and
Black Friday deals all compete for attention. The Thanksgiving 2025 Playbook: Sports and Black Friday Wins reveals
which campaigns turned visibility into real value last year — from the NFL and NBA to MLS, Premier League, and top
streaming deals — and what it tells us about the fight for screens this year. Dive in for the data behind the biggest
wins and the strategies shaping Thanksgiving 2025.


https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
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mailto:hello@looperinsights.com
https://www.facebook.com/Looper.Insights/
https://www.linkedin.com/company/looper-insights/
https://twitter.com/looperinsights
http://Looperinsights.com

