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Founded in London in 2017 by Lucas Bertrand, Looper Insights has redefined how the Media & 
Entertainment industry measures digital visibility. As the only end-to-end SaaS analytics platform 
tracking every digital asset across major Connected TV devices worldwide, we provide an 
unparalleled competitive advantage to the world’s most influential media players.

Recognized as Best in Class – Insights (BASE Awards 2023), Best of Show – Winner (IBC 2023) and 
Best Content Management Innovation in a SaaS Product (The SaaS Awards 2024), Looper Insights is 
the trusted analytics partner for Hollywood studios, global streaming platforms, and leading 
broadcasters—including Amazon, Disney, NBCUniversal, and Warner Bros.

ABOUT LOOPER INSIGHTS

Formerly known as Merchandiser of the Month, our successful flagship monthly report has been rebranded as 
Streamer of the Month - your essential industry briefing on top-performing streamers across CTV platforms. This 
refreshed report stays true to its mission: delivering the latest marketing trends, spotlighting standout digital 
storefronts, and setting the benchmark for success in the streaming landscape.

Focusing on the U.S. market, we break down: 
- The Top 10 Entertainment streaming apps across key platforms 
- The Top 10 Titles promoted across key platforms 
- Their performance through Dollar Media Placement Value™ ($MPV™)

At the heart of Streamer of the Month is MPV™ (Media Placement Value™), our proprietary visibility metric that 
quantifies not just where content appears, but how prominently it's featured across platforms. It’s how we 
measure weighted Share of Voice on screen.

$MPV™ takes this a step further. It translates on-screen visibility into an estimated monetary value by factoring in 
placement prominence (MPV™ score), audience reach (impressions, device base), and industry-standard CPM 
benchmarks. The result is a standardized valuation of your content’s promotional exposure- paid or earned- 
enabling accurate comparison of impact across the streaming landscape. 

For streamers, studios, platforms, and broadcasters, this means the ability to benchmark performance, optimize 
placement strategies, and unlock the true value of visibility across CTV, mobile, gaming consoles, and beyond.

Each edition highlights standout marketing strategies, exceptional promotional execution, and key industry 
developments across the U.S. and international markets, offering a concise, executive-level view of who’s winning 
in digital content promotions. 

WHAT IS STREAMER OF THE MONTH?

The SaaS Awards 2024 Winner
Best of Show

IBC Winner
Best of Show

BASE Awards Winner
Best in Class- Insights
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We analysed the top 13 devices* in the U.S. to see who was winning the best promotional real estate.

*Apple TV, Cox Contour 2, Cox CSP, Fire TV, Google TV, LG TV, PlayStation 4, PlayStation 5, Roku, Samsung TV, Vizio TV, Xfinity and Xbox One Console

THE WINNER

/ TOP 10 TITLES /

POSITION TITLE APP $MPVTM SCORE

1 How to Train Your Dragon $6,806,638

2 Superman $6,054,808

3 High Potential $5,850,687

4 Tulsa King $5,709,243

5 Task $4,409,624

6 Play Dirty $4,182,956

7 Only Murders in the Building $4,181,403

8 Gen V $3,954,773

9 Hocus Pocus $3,834,400

10 Matlock $3,780,693

POSITION APP $MPVTM SCORE

1 $119,307,512

2 $91,300,986

3 $87,996,544

4 $87,089,575

5 $81,965,343

6 $80,693,122

7 $78,201,997

8 $77,049,315

9 $64,227,585

10 $49,086,337
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Soaring above the streaming skies in October, Peacock’s How to Train Your Dragon claimed the crown with a 
mighty $MPV™ of over $6.8M, proving once again that heart, heroism and high-flying adventure never go out 
of style. Close on its tail, HBO Max’s Superman streaked across the charts with a powerful $6M performance, 
fueled by action and a story that still lifts audiences to heroic heights. Meanwhile, Hulu’s High Potential found 
its own way into viewers’ hearts, landing gracefully in third place with $5.8M, a testament to sharp storytelling 
and irresistible character chemistry.

In the news: The ESPN-Fox One streaming bundle launched at $39.99 monthly and was seen by both 
companies as the initial move in a broader collaboration to simplify the fragmented sports viewing landscape. 
This partnership leveraged their existing relationship and complementary sports rights, with plans to quickly 
test marketing strategies to connect subscribers, according to Deadline.

Apple TV U.S. 4Xumo Charter U.S. 

https://deadline.com/2025/10/espn-fox-one-streaming-bundle-1236567942/
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Spooky season descended in full force and October unleashed a wicked harvest of chills, thrills, and shadow-
creeping surprises for viewers of every age. So much terror stalked the screens that one page couldn’t contain 
it… the nightmares will have to spill onto a second.

The month’s real horror didn’t come from creaking floorboards or whispers in the dark- it came from HBO Max. 
IT: Welcome to Derry slithered onto screens, staking its claim across Fire TV, Roku and Apple TV like a 
grinning shadow no one invited but everyone watched. Not to be outdone, the streamer’s other nightmare fuel, 
Weapons, sat right beside it- sharp, waiting, impossible to ignore. Coincidence? Or did Aunt Gladys light a 
candle, mutter a spell and tip the scales in favour of pure, delicious terror?

For those craving giggles with their goosebumps, Pluto TV served up the Scary Movie franchise, grabbing top 
spots on Google TV and PS5. Over on Fire TV, Coraline tip-toed in with her button-eyed creepiness, while 
Disney+ let Vampirina: Teenage Vampire flap into the spotlight- because even baby bats deserve prime 
placement… right before bedtime.

In the news:  As reported by Variety, Netflix is "actively exploring" a bid to acquire certain assets of Warner 
Bros. Discovery (WBD) and has hired an investment bank to formulate an offer, according to reports. The bid 
is likely focused on WBD's studio and streaming assets, as Netflix's co-CEO stated the company has "no 
interest in owning legacy media networks

NIGHTMARES ON 
EVERY

SCREEN

Fire TV U.S. 

https://variety.com/2025/digital/news/netflix-actively-exploring-warner-bros-discovery-acquisition-hires-bank-1236566752/
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NIGHTMARES ON EVERY SCREEN

Roku U.S. Apple TV U.S. Apple TV U.S. 

Google TV U.S. PS5 U.S. Fire TV U.S. Fire TV U.S. 
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Paramount+ unleashed the latest season of Mayor of Kingstown this October, and the streets weren’t the only 
place feeling the heat. Across the U.S., platforms made sure the show got the coverage it demanded, staking 
prime territory on Apple TV and Fire TV- because in a world like this, visibility is power, and only the ruthless 
rise to the top.

BritBox brought a touch of British crime to screens this month, curating a slate of catalogue favourites on Fire 
TV. From The Biggest Collection of Agatha Christie Screen Adaptations to bold, trailblazing female detectives 
in Karen Pirie, Happy Valley, and Blue Lights, the streamer proved once again that when it comes to crime, 
nothing beats a proper British approach.

In the news: Reported by Variety, Apple has quietly rebranded its six-year-old streaming service, dropping the 
"+" to call it simply Apple TV, matching the name of its connected device and app. The service, formerly Apple 
TV+, debuted in 2019 and has since earned numerous awards for its original content, including the Oscar-
winning film Coda

WHEN CRIME RULES 
THE SCREEN

 ONLY THE BOLD GET 
SEEN

Fire TV U.S. Apple TV U.S. Fire TV U.S. Fire TV U.S. 

https://variety.com/2025/tv/news/apple-tv-plus-rebrands-streaming-service-1236551345/
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Peacock and Prime Video delivered a slam dunk in October, proving once again that sports streaming is 
bigger than ever. With the NFL and NBA lighting up screens nationwide, coverage was so massive it demands 
two full pages. From Apple TV and Roku to Sony TV, Samsung, Xfinity, and Cox CSP, fans across the U.S. 
knew exactly where to catch every pass, dunk, and game-changing moment- because when the action hits, 
there’s no missing a single play.

In the news: Apple and Formula 1 announced a five-year partnership that will bring all F1 races exclusively to 
Apple TV in the United States starting next year, with comprehensive coverage including all practice, 
qualifying, and Grands Prix. The collaboration builds on the success of the Apple Original Films blockbuster F1 
The Movie and aims to fuel the sport's continued growth in the U.S., utilizing various Apple platforms like Apple 
Sports and Apple News.

PEACOCK  
& PRIME VIDEO

TEE UP A GLOBAL 
SHOWDOWN  

8Samsung TV (2022) U.S. Samsung TV (2022) U.S.  

https://www.apple.com/newsroom/2025/10/apple-is-the-exclusive-new-broadcast-partner-for-formula-1-in-the-us/
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PEACOCK & PRIME VIDEO TEE UP A 
GLOBAL SHOWDOWN

Roku U.S. Apple TV U.S. Sony TV (2019) U.S. 

Cox CSP U.S. Xfinity U.S. Roku U.S. 



FUEL YOUR 
INSIGHTS WITH 

LOOPER 
INSIGHTS’ 

LATEST 
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REPORTS & 

CASE STUDIES
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Report: Thanksgiving week has evolved into the ultimate media battleground, where live sports, streaming, and 
Black Friday deals all compete for attention. The Thanksgiving 2025 Playbook: Sports and Black Friday Wins reveals 
which campaigns turned visibility into real value last year – from the NFL and NBA to MLS, Premier League, and top 
streaming deals – and what it tells us about the fight for screens this year. Dive in for the data behind the biggest 
wins and the strategies shaping Thanksgiving 2025.

READ REPORT

https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/the-thanksgiving-2025-playbook-sports-and-black-friday-wins/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
https://looperinsights.com/resources/reports-resources/has-gaming-entered-the-stream-what-the-data-shows/
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